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A letter to Professors
" We'll try our best to publish a high quality book for you.To reach this goal, our work includes but not
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limited to:
(1)finding a suitable partner to publish your book well;(2) finding an excellent translator to translate
your book exactly;(3) do high quality proofreading and polishing work;(4)professionally check roylaties

to protect your rights;(5)marketing promotion. The marketing work, already done, or we're going to

Bi/5 - BiXtE do, including:(a)organising book review and make publishment on the mainstream financial media
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in China;(b)advertising on all types of media;(c)sending book information;(d)promoting in the CEIBS

Campus:such as EDM,creating web column,posting and placing easy-poll,etc.(e)airport marketing.
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My cooperation with CEIBS Publishing Group was a pleasure. The co-workers provided professional

services, on which | rested my trust and satisfaction. It is they who define for me the word 'publishers' as
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